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979Represent is a local magazine
for the discerning dirtbag.
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The death of b/cs metal redux

There have been some interesting shakeups in the
local music scene in the last month and some of
those changes have | ed man
LOCAL MUSI C SCENE IS DEADC
the umpteenth time since | ¢ve |
assure you that the local music scene is not dead, thank you very
much. But there are some challenges that will need to be over-
come. As your erstwhile editor, | am here to address some of the
rumors coming out of the recent booking shakeup at The Grand
Stafford Theater in downtown Bryan and the format change at

Rock 103.9. Let me see what | can address as fact and fiction.

1. Jose Arredondo no longer books the Stafforda TRUE. The
email making this announcement came during the holiday
break. Jose is still in town, but is no longer working with
the Grand Stafford. He will revamp De Facto Productions,
the agency he ran during his time as an undergrad at
Texas A&M, and independently promote shows. There are
already De Facto shows in the books for The Village, Boule-
vard 217 and Revolution this spring, as well as a handful of
First Fridays at The Stafford as well as a continued partner-
ship with Texas Reds and a new partnership with College
Stationés Starlight Music Ser
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management team for The Stafford (among other down-
town organizations and properties) will assist with book-
ing. You can submit EPK¢s
dard@gmail.com Yes, electronic press kit. | do not have
one of those for any of the bands | play in, but perhaps
you do.

2. It now costs $400 to book a show at the Stafford 3 NOT
TRUE. The Grand Stafford charges a $400 rental fee for
special, corporate or private parties. However, it is no
longer free to book the Stafford for bands either. The
Stafford now divides the door with the bands and/or the
promoters for the event. Since most of the local bands in
town do not use a promoter, that means that for every $10
that comes in at the door, you take $5 and the Stafford
keeps $5. Whil e around here
ot her towns | ¢é¢ve played in t
rangement. Usually the door person and soundperson get
paid out of the clubés 50%.

3. The Stafford hates metal shows.g HARD TO SAY.
from many folks on the inside at The Stafford who claim
that the owners do not like metal shows. The owners did
mention to me that they wanted to cut back on them. |
paraphrase: clt seems |ike 1t
week with a dozen bands each
true, but like all stereotypes, there is an ounce of truth in
there. | personally believe the dozen band metal shows
that happen every other month are probably overkill. But
| wasnct told outright that
longer host metal shows.

4. Rock 103.9 is historyg RUMORED TO BE TRUE. Morning
host Kotter Rockhard has left B/CS for a gig in Odessa.
Homebrew host Chris Pate has recorded his last show. My
friends in the local broadcast industry say 103.9 is going to
flip formats to ESPN Radio Monday 2/9.

5. Now that Rock 103.9 is history that kills it for big metal
shows.g NOT TRUE. Remember that many of the larger
metal shows that came through in the last two years were
booked and promoted by Lone Star Metal and Chris Pate.
Radio stations rarely get into the booking business. Radio
stations are in the advertising sales business. If a promo-
tion perhaps helps to attract more listeners that can then
command higher ad rates to potential advertisers then the
station will take a risk to give free promotion for such
events. But rarely in my 15+ years in the radio business
have | ever seen a radio station eager to spend money on
ANYTHING.

What all this means is that the metal community is going to have

to embrace DIY (do it yourself) and find alternate places to play,
ways to promote themselves and to basically learn to do all this

stuff themselves. Historically, the metal community has been as
DI'Y as punk and indie rockers.
stadium rock Metallica and 1982 Metallica that participated in the
underground tape trading culture, playing rented community
centers and basement floors for
time ycéall got r @&EL4XIMNMS ed with



